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Steenkamp, Jan-Benedict E.M. (2017),
Global Brand Strategy: World-Wise
Marketing in the Age of Branding, New
York: Palgrave MacMillan.

Global Mix Decisions 77-88

Global Mix Decisions 88-103

Global Brand Management 181-193
Global Brand Management 193-200
Structure for Global Brands 151-162
Structure for Global Brands 162-171
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Asseraf Yoel, Lages Filipe Luis
and Shoham Aviv (2018),
“Assessing the Drivers and
Impact of International
Marketing Agility”, International
Marketing Review
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Asseraf Yoel and Shoham Aviv
(2019), “Crafting Strategy for
International Marketing”,
International Marketing Review
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What we can learn from
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from-lego/
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Onward, How Starbucks Fought
for Its Life without Losing Its
Soul: Chapter 1
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integration, strategic flexibility
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